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THE CONTEXT

In 2012, the Federal Government
committed funding to the Age
Discrimination Commissioner to:

THIS RESEARCH

Urbis and the Commission have
recently completed research,
aimed at:

– Conduct research on age
discrimination, age stereotyping
and ageism

– Assessing the prevalence and
depth of stereotypes and
negative attitudes

– Convene media roundtables and
partner with the media to present
more accurate, balanced and
empowering portrayals of older
Australians

– Providing insight into the impact
of these negative attitudes and
behaviours

– Develop a community education
and awareness campaign

– Examining the portrayal of older
Australians in the media
– Providing insight into the relative
role of the media

Without understanding current attitudes, perceptions, behaviours and
influences it is extremely difficult to influence change

METHODOLOGY
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Literature review
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To understand Australians’
perspective, opinions and
experiences in relation to
ageing, age discrimination
and the role of the media in
the portrayal of stereotypes

To gain a national and
international perspective
of discriminatory
behaviors and the role of
the media
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Scan of Australian media
To gather quantitative
data about Australian
media and to provide
insight into the current
portrayal of older
Australians

Discussion groups
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Quantitative study
To quantify Australian
community member and
business attitudes,
perceptions and behaviors
in relation to older
Australians

Headline findings

The context of ageing
Attitudes and behaviour
The role and influence of the media

“I had a friend who was looking to
buy a new car…with cash. She
walked into a dealer and was
basically told that she ‘probably
wouldn’t be interested in these
types of cars’ and she should look
at some of the other businesses
down the road.” 65+ years

Age discrimination is seen to be
common …
….it’s commonly experienced…
…the experience has significant
impacts

AGE DISCRIMINATION IS SEEN TO BE COMMON – IT’S COMMONLY
EXPERIENCED AND IT HAS SIGNIFICANT IMPACTS
• 71% of community members and 71% of businesses feel that age discrimination
is common in Australia
– Workplace: 88% community, 92% business
– Retail situations: 60% community and 60% business
– Social situations: 56% community and 57% community

• 35% of Australians aged 55-64 years and 43% of those aged 65+ years
have experienced age discrimination
–
–
–
–

Turned down from a position: 67%
Ignored: 66%
Treated with disrespect: 51%
Subjected to jokes: 53%

THE IMPACT OF AGE DISCRIMINATION

“It just doesn’t seem to have that
sting to it. If you look at other things
like religion and sexual preference
and sex and so forth, it’s so careful
and there are such stringent HR
policies and other things – whereas
people seem to be able to have a
laugh about the old bas***d or
something like that.”
26-34 years

Members of the community
hold stereotypical views of
older people…
…and business decision
makers feel that older people
are at more risk

Members of the community hold stereotypical views of older people
and business decision makers feel that older people are at more risk
• More than half of all community members felt that older Australians were:
– Lonely or isolated
– More likely to be victims of crime
– More likely to be forgetful

• There is a clear link between negative stereotypes and negative behaviour
– This is not simply a theoretical or attitudinal exercise – older Australians are being affected

• Those aged 18-24 years are the most likely to be negative about older people
– Younger business decision makers were more likely to agree with negative statements about
older people

• One in ten business decision makers have an age above which they won’t recruit
– 50% feel that older people are at more risk of being made redundant
– 36% feel that older people are less likely to be promoted
– 29% feel that older people have difficulty adapting to change

“The only thing I actually see from
real advertising on TV is about
funerals – and incontinence.
There is nothing out there to say to
just a normal, run of the mill [older]
person – ‘let’s have a bit of life’.”
55-64 years

Members of the community
hold stereotypical views of
older people…
…and business decision
makers feel that older people
are at more risk

Age discrimination is seen to be common – it’s commonly experienced
and it has significant impacts
• 14.2% of the population are aged 65 years and over – however this group is only
represented in:
– 4.7% of advertising
– 6.6% of editorial media
– 11.5% of editorial content

• 61% of Australians feel that the portrayal of older people in the media is unfair:
– A lack of diversity
– Limited role models
– Few positive stories

• Over 70% of Australians feel that stories they have seen or read in the media have
an influence on their perception that older people are victims
– 62% on their perception that older people are bad drivers
– 60% on their perception that older people are lonely and isolated
– 60 on their perception that older people are more likely to be sick

HOW OLDER AUSTRALIANS FEEL THEY ARE PORTRAYED IN THE MEDIA

So what…

• The growth in the number of older Australians provides significant benefits
and opportunities for Australia:
– An increase of 5% in paid employment of Australians over the age of 55 would result in a
$48 billion impact on the national economy – every year!

• However change can only take effect if…
– The impacts of age discrimination are understood and recognised

– The drivers behind negative attitudes are addressed
– The benefits of the contribution that older Australian’s make to broader society is recognised
– Positive portrayals of older people are encouraged

• To this end, insight from this study will underpin…
– Roundtable sessions with the media
– A comprehensive education and awareness raising campaign aimed at addressing
stereotypes through targeted strategy

Any questions…?

